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Imagery of traditional Chinese colors and their application
in food packaging design

ZHANG Yu

(Huanghe Jiaotong University, Jiaozuo, Henan 454950, China)

Abstract: Color systems in Eastern and Western cultures show marked differences due to their distinct cultural backgrounds. Starting from
the emotional color perception of Chinese people, this paper takes the imagistic expression of colors as the entry point. Drawing on the
research results of the cognitive study of the Chinese people's emotional color perception conducted by Tsinghua University, it expounds on
the aesthetic value and philosophical connotations embedded in the imagery of traditional Chinese colors. Through practical examples, it
analyzes the application value and design principles of traditional Chinese colors in food packaging design.
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Figure 2 Chinese people's cognitive system of emotional

color perception
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Figure 3 Packaging of Rongcheng Mooncakes
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Table 1 Packaging color spectra of Rongcheng Mooncakes
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Figure 4 "Imperial Kitchen" brocade boxes of the Palace

Museum
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Table 2 "Imperial Kitchen" brocade box series of the
Palace Museum
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Figure 5 Packaging of PepsiCo Sparkling Water
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Figure 6 Packaging design of Guizhou spicy sauce
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Figure 7 Packaging of featured agricultural products of

"Tasting the Flavors of the Countryside"
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