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The application of traditional opera costume elements in
wine ceramic packaging design
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Abstract: This article explores the innovative integration of traditional opera costume elements into ceramic wine bottle packaging design,

inheriting and promoting excellent traditional Chinese culture, while enhancing the cultural connotation and market competitiveness of

products. Through literature review, case analysis, design practice, and user feedback, the patterns, colors, materials, and cultural

connotations of conventional opera costumes are analyzed and organized. With ceramic technology as the technical support, the elements

of traditional opera costumes are broken down and reconstructed. From the aspects of modeling structure, color matching, material

selection, consumer psychology, modern aesthetics, and the application of new materials and technologies, the application strategies and

effects of traditional opera costumes in ceramic wine bottle packaging design are systematically expounded, providing new ideas for the

integration of traditional culture and modern packaging design.
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Figure 1 Identification system for cultural genes of

costume elements
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traditional opera colors
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Figure 2 Element extraction of continuous patterns
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Figure 3 The wine bottle design with opera elements

through the split-through-stack technology

o

B4 RIRRAFE A B R LY R (A5 #%t)
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Table 2 The analysis table from opera elements in wine

vessel modeling design deduction
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Figure 7 Color system diagram of Songhegrain liquid products
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Table 3 Application of natural landscape seawater river cliff patterns in wine vessels
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