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The principle of moderate design of food packaging under
the policy of overpackaging governance

SUN Ling
(Zhengzhou Academy of Fine Arts, Zhengzhou, Henan 450000, China)

Abstract: The paper explains that, policy upgrades have brought new challenges and opportunities to food packaging design in the context
of excessive packaging governance. By analyzing cases of food packaging design with moderate packaging and good market performance,
it points out design principles such as sustainable design, "zero packaging" design, "honest" packaging design, unlabeled design, and

traditional packaging design, It is an effective path for the food packaging industry to transform challenges into opportunities and achieve

green transformation and upgrading.
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Figure 1 Godawan Indian handmade single malt whisky

TR BRI I F R E R BRI R
WA G rpt 5 BRAR 3 B B B R - 5 1Y
T A R R R LSO SR AL R T AT I

TR B TT T A T T AL R R ORE 4 R A A L A b B
752, IRUBI estudio creativo 1 Y Almatura Fft 53 25
A S AL AR PR A i (I 2) A 2 ) fR T AR )
AR B TR B R G 2 B A7 3K 4 FBEDOG B
LR A AR R 2 b R 48 A A e R R R e iR
SHESESN

& F 2R U hitps: //mp. weixin. qq. com/s/eHKj_19K4hlUmpVPn
737ZEw

B 2 IRUBI estudio creativo i% # # Almatura #% - #L%
Figure 2 Almatura seed bottle label designed by IRUBI

studio creativeo
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Figure 3 Original ecological packaging design of Mei Jingfang
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Figure 4 Plum wine packaging design of Taku Satoh
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Figure 5 Untagged beverage packaging design works
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Figure 6 Packaging design of three squirrels ‘one cage zongzi’
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Figure 7 Packaging design of Shenzhen aviation cultural
dining box
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