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Abstract: The paper summarizes and analyzes the progress of
research on the use of intangible cultural heritage in food
packaging design through the number of articles, keywords,
research objects, research perspectives and ideas. The study
analyzes the application of intangible cultural heritage in food
packaging design from three aspects: principles, strategies, and
methods. It also explores the future development directions,
suggesting that future research can guide design practice through
theoretical studies and validate design practice using big data
models.
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Figure 1  Co-occurrence map of keywords in research

literature on intangible ccultural heritage and

packaging design
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Figure 2 Statistics of CNKI publications on the
application of intangible cultural heritage in
food packaging design from 2013 to 2023
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Table 1 High-frequency keywords in the research
literature on intangible cultural heritage and

food packaging design
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Figure 4 Schematic diagram of the process of the design
method of directly applying intangible cultural

heritage elements
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Figure 5 Schematic diagram of the process of borrowing
and using the intangible cultural heritage

design method
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