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From eye to heart: Evolution and future trend of aesthetic
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Abstract: On the basis of analyzing the alienation of existing
packaging design, this paper expounds on the evolution process of
the aesthetic value of packaging design. It is pointed out that the
current packaging design’s "people-oriented" aesthetic values are
insufficient. The emotional design of packaging cannot be limited
to catering to the emotional needs of consumers but needs to
deeply explore the hidden emotional needs of consumers, and
guide the improvement of aesthetic values of consumers from the
level of spiritual and cultural needs (cultural return, natural
return, traditional return).
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Figure 1  Chi forest packing design
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Figure 2 Chu’s orange packging design (by PAN Hu)
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Figure 3 Cocktail packaging with neon effect
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Figure 4 AVYUN wine packaging design
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Figure 5 Oolong tea packaging design

(by WANG Binnan)
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