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Packaging design of Tanyang congou black tea based on geographical
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Abstract; Taking the packaging design of Tanyang Gongfu Black
Tea, a product protected by geographical indication, as the core
content, the paper adopts the method of combining case study
with data investigation to deeply interpret and refine the regional
cultural characteristics of Tanyang Village, and further integrate
the regional geographical and cultural factors of Tanyang Village
into the design to enhance the added value and influence of the
product.
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Figure 2 Types of public buildings in Tanyang village
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Table 1 Material and color extraction of ancient building
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Figure 3 Architectural features of ancient buildings
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Figure 4 Packaging pattern design
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Figure 5 Packaging design of natural mountain
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Figure 7 Packaging color design
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Figure 8 Packaging material design and application
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Figure 9 Design and application of human factors
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Figure 10  Application of tea making technique and

culture design
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