FOOD & MACHINERY

DOI:10.13652/j.spjx.1003.5788.2022.60151

FBEIHW BETH | 20235838 | RASTM

[ X 45 ] 1003-5788(2023)03-0103-05

XHEEEETAEYHAREERTELERR

Traditional festival food’s packaging: A display design research

in the context of cultural confidence
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Abstract; Taking the display design research on traditional
festival food’s packaging as a point of penetration, this paper
discusses about its display features and way of expression in the
context of cultural confidence. At first, the paper analyses and
summarizes traditional festival food packaging’s current situation.
Then, it concludes the display features of traditional festival food
packaging’s design throughout elucidating its concept. Finally,
it probes into the packaging display design’s expression way.
Traditional festival food’s packaging should comply with the
tendency of today’s aesthetic idea and the consumer development.

The packaging’s display design features could be started with its
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way of telling, scene being produced and interaction with

consumer. In the display, packaging’s theme, way of telling and
design strategy should be considered. It should emphasize the
atmosphere being produced when the packaging is opened, and
focus on consumer’s interactive experience on visual and tactile
aspects and with AR technology. In opening the packaging, it
should help consumer gradually understand Chinese traditional
festival and customs, and thus enhance their cultural confidence.

Keywords: traditional festival food; packaging design; cultural

confidence; display; interaction; narration; scene
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Figure 1  Traditional festival food's packaging

narrative composition
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"Monkey Fishing Moon" mid-autumn festival gift box
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Figure 3 “Hua Deng Chu Shang” joint moon

cake gift box
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Figure 4 The dragon boat festival gift box
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Figure 5

moon cake packaging design
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Figure 6 "With the moon" —Guancha Mid-autumn

matcha mooncake gift box
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