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The application of pet healing elements in food packaging design
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Abstract: Pet healing refers to the purpose of interacting with
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cute animals or animal images to achieve emotional resonance,
relieve psychological pressure and dispel negative emotions. This
review introduced the origin of the healing system and the meaning of
cute-pet healing, analyzed the compatibility of the relative elements
and food packaging. Moreover, the application of cute-pet healing
element in food packaging design was also discussed.
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