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Application of story elements in children’s food packaging

design based on cognitive psychology
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Abstract: This paper analyzes the problems existing in the
current packaging design of children’s food in China, and studies
the emotional value, intellectual value, information transmission
value and brand value of story elements in the packaging design of
children’s food. Explores the specific application of story elements
in the packaging design of children’s food from three aspects,
namely, the theme of the incident, the scenario of the story, and
the plot design, with the help of several award-winning interna-
tional packaging works in recent years.
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Figure 1 FLWRPWR vegetable crisp

[ B K8 :https://thedieline.com/blog/2021/9/8/nonos-snack?
B 2 Nonos Snack "&F XA

Figure 2 Nono's Snack nuts



F&M | Vol.38, No.10

Nono I #I FI A& 4 0] %2 R &2 7 i 0 BB 4 JL 2
T 2 F A SR )RR AR L TR A s R TR SR B K R B R
SRR IR Z LB T H N E %
2.2 IERBEETHHEHERIRIT

o i AT 25 F I WS B R A TSR T 2 N R R
B8 AT DU e 45 0 A Y, AT DL R LT Y, i )
Pgas RANEE MY . B il 20 & I R B R
WL E A SRR IE AN A RO, H 2 5T %
HE AR . X T L B R T PR B AL
N A% K A T, AN bR Y R B LA
ILEAHER R A WirF 08, A8 FILER I EEM
OB STy B 30 2021 4E Pentawards 3R ¥ /E i Ani
Ice Cream VKRR 2% (& 3) gk ik T — 3k FF 0 09 15 48 i
It 1 I A T2 H /N3G AN — [a) 78 I bR AR AR
MO, ] LB I T AL s T IR IR R 0 Y DY
TR0 A] DL I 2% 2 G R oK VHO R R Ak 3 i R il
FEARER T B vk T 1 4 SR DR AL 5 A B i A B AR A
T AT GG IR T AT A UK I Ik 0 S YL A b Y I R AR R
T BR L 65 W D0 AR R 3 5 TR

&l F 5 : https: //backbonebranding.com/works/ani-ice-cream/

B 3  Ani Ice Cream 7k 3k
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Figure 4 Once Upon a Farm
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