FOOD & MACHINERY

DOI:10.13652/.spjx.1003.5788.2022.60079

ETFNFE

EISEESH BE 2508 [ 2022458 A | RRSHM

SEIRYA R B R G

Research on wine packaging design based on Chinese character modeling
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Abstract: Starting with the origin of Chinese characters and wine,
the close relationship between Chinese characters and wine packa-
ging were analyzed, and the characteristics of Chinese character
wine packaging design were found out. Therefore, the Chinese
character shaped wine packaging design methods were proposed
word

from the two aspects of Chinese character " font" and "

meaning", which included direct display method, auxiliary inte-
gration method, deep expansion method, form meaning method
and image construction method. Finally, four key points of Chi-
nese character shaped wine packaging design were summarized.
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Figure 1 Convex wine packaging
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Figure 2 Packaging modeling of "flip well wine"
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Packaging design of Tianxi liquor

Figure 3
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Figure 4 Packaging design of song kiln wine
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Packaging design of kuiwang wine

Figure 5
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