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Abstract: Consumption upgrading brings new challenges and op-
portunities to fast-moving consumer goods (FMCG) packaging
design. With the help of successful FMCG packaging design cases
in the market, the design dimension of FMCG packaging is sum-
marized and analyzed to provide a new design approach for FMCG
packaging in the aesthetic upgrading environment of
consumption. Based on the analysis of market successful cases of
fast-moving consumer food packaging design, the design content
and methods are proposed, from the following aspects including
the function, experience, subject, environmental protection, cul-
ture, digital analysis.
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Figure 1 Chu orange packaging design
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Figure 2 Kragus convenient fast food packaging design
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Figure 3 Wang Bing-nan chocolate packaging design
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Figure 4 Wong Lo Kat Peace Elite co-branded tank
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Figure 5 Bottled water packaging design
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