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Research on theoretical model of tea packaging design

based on JD online review
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Abstract: Objective: This study aimed to meet the systematic de-
mands of tea consumers and manufacturers for packaging design.
Methods: Based on the research method of online comments, the
Houyi collector is used to capture the evaluation data of tea pack-
aging online shopping on the Jingdong platform, and 5 560 com-
ments totaling 280 876 words are obtained. The comment text
was pre-processed, and then the semantic analysis was construc-

ted, including Chinese word segmentation and key extraction, in-
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cluding vocabulary, construction of core semantics and other
steps. Based on grounded theory, text coding, open coding, main
axis coding, selective coding were performed on the effective re-
view text, so as to construct the theoretical model of tea packa-
ging optimization design and carry out the theory saturation test.
Results: Packaging characteristics, capacity, packaging material
and quality are important factors in the process of tea packaging
design. Conclusion: The core category elements of the theoretical
model can be applied to the packaging design of white tea and wu-
long tea, which effectively meets the systemic needs of
consumers and manufacturers, and has good application value.

Keywords: online reviews; grounded theory; tea packaging; web

crawlers; design strategies
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Word cloud diagram of user comments

Figure 1

on tea packaging
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Table 1 High frequency characteristic words and word

frequency statistics of tea packaging
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Figure 2 Semantic network diagram of user

comments on tea packaging
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Table 4 Typical relationship structure between tree nodes
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Figure 3

Model of driving online comments on tea packaging by users on JD.com
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