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Research on packaging design innovation of Chongqging

hot pot under single economy
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Abstract; Chongqing hot pot has seized the tide of “single econo-
my” and changed the dining form of hot pot with many people
eating, and then broke the traditional consumption scene of hot
pot. The packaging of Chongqing hot pot gradually developed to
miniaturization and convenience and reflected the emotional reso-
nance with consumers in the packaging. Moreover, it presented
the social attributes of the packaging, and met the consumption
needs of consumers. “Single economy” and chongqing hot pot,
the two completely different attributes of the individual integra-
tion, promote the future development of Chongqing hot pot pack-
aging design.

Keywords: packaging design; Chongqing hot pot packaging;
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Qiaotou hot pot packaging

Figure 1
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Figure 2 Packing of Haidilao and Dezhuang hot pot
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Liangmiyiwei eat hot pot alone

Figure 3
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The cup and bowl are combined together

K48 AR — A B — 1R
Figure 4
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Figure 5 Mo Xiaoxian self heating hot pot
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Figure 6 Panda coming hot pot takeout
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Figure 7 Peijie Chongqging hot pot

packaging
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Figure 8
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Figur 9 Sanshengchuan Chongqing

Li Zigi Chongqing

hot pot packaging
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Figure 10 RIO short film series
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Figure 11  RIO slightly drunk series
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Figure 12  WEICHUAN juice packaging

PR SCER I 2 AR, — AR R, — b
/INBWERE L EVREFE 43 9 B i 7 AL 22 D RE
3.3 EEAMMELAHEERR

B 22 AR LR AR 22 0 R AR B TR AL . X A0
LT ) BT 2% 71 30 » it e 7 AR ME S S0 B A R O B AR
19t AN AR T B AT R 22 94 A O T 21 4 B N0 52
B SR FUR B Al R T 1 — B R R L X
FO AR R 2 S BT 0 A 0T A A R A T Al 2
WA S AE T S I SE 4 1

il T AT 2 e B B AT B0 4R 2 0 L AR ST S AT
i Z A T AL 5B A B 5 R a3 T AR B A 7
mh o LASLEY TR 2 4E 55K o 5, AT RE L gL 0 B
SEZA T R fRROX BE TR o X R BB AR 2k P
F Al R 5 A8 B 32 R AR R AR AT AT 9 3 B 3k
GEEANPSEXIMNCIP

F W G BE L 4R A T B NHE DD HOH A S T R
PR Ay B T S6 A RO [R] I SO ARG — R L AT RS 4R
W TR AT~ A B LT & . R T
1% 5 IR I A T 2 70 280t X 0 2% 5 s AT 0 Y
B F AT (8] BRI A0 5% B R B Al = 52 Rk K
BRI PRIR o R LRt [ B D B AL T O B
SR TSR VR AR SE S AN R SR BT A i
HEE B R K &R IP R it
(B 13D FEAFE B 1 22 2 o o) B B 2, 7R W
R JBR 1 SRS SR T I 48 R T Bl 3 ) W 3K AR R
[r) B A0 2 40 T 4 B B BT SR T Bk ik 4k A
WiEHS N T A AR AR

B 13

EZiA=E SRR
Figure 13 Zihaiguo with rich taste
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Figure 14 Riverside Night Talk Logo
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Figure 15 Riverside Night Talk Font design and

Typographic design
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Riverside Night Talk Packing design
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