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Research on food packaging design strategy from the

perspective of internet marketing
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Abstract: Based on the analysis of online marketing, product

w WE

packaging design needs to deal with a series of characteristics
such as inaccessibility, inability to open, a short stay in the line
of sight of consumers, and violent transportation in a virtual mar-
keting environment, straightforward expression, and traditional
symbol application are proposed. Interesting, Serialization, Inter-
active, Emotionalization and Safety, and other product packaging
design strategies will provide designers with an idea for product
packaging design in response to the network marketing environ-
ment.
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Figure 1 Spaghetti packaging design
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Figure 2 Beverage packaging design
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Figure 3 Tea packaging design
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Figure 4 Creative packaging bag design of rice
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Figure 5 Tea packaging design
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Figure 8 Packaging design of mineral water
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Figure 9 Nickname bottle design of Coca-cola
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