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Talking about theemotional design trend of food packaging from

the change of Nongfu spring brand design
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Abstract: In the four stages of brand design introduction,
growth, maturity and transformation and upgrading, Nongfu
spring has fully integrated various emotional design elements of
food packaging, including multi-level design of instinct, behavior
and reflection. Through the comprehensive analysis of the emo-
tional design of its packaging in each stage, this review explored
the development trend of emotional design, which would play a
decisive role in future food packaging consumption.
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Figure 2 Emotional drinks "scream" series 2004

B3 2011l FAFHeERb%E
Figure 3 Packaging of oriental leaf products in 2011



F&M | Vol.35,

No.7

B4 2013 419 % & 5 = S
Figure 4 Milk tea series products in 2013
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Figure 6 High-end water series products of natural

mineral water in 2015
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