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Research on interactive design of leisure food packaging in digital age

LAN Xuehui
(College of Fine Arts Education, Guangxi University of Arts, Nanning, Guangxi 530022, China)

Abstract: With the rapid development of digital technology and the diversification of consumer demands, the design of leisure food
packaging is transforming from being previously functional to intelligent, interactive, emotional, and sustainable. This article first analyzed
the background and significance of interactive design for leisure food packaging in the digital age and then systematically reviewed the
relevant research results from the perspectives of technology drive and user experience. The research finds that intelligent packaging
technology and multi-sensory experience design are the main research directions at present. In the future, the interactive design of leisure
food packaging will pay more attention to the integration of virtuality and reality, personalized customization, emotional connection, and full
life cycle sustainability.
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