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Innovative trends in food packaging layout design based on

case analysis of international awards

ZHANG Yanjie
(Zhengzhou Academy of Fine Arts, Zhengzhou, Henan 450000, China)

Abstract: Food packaging layout design, as the core element of visual communication, directly affects consumers' purchasing decisions.
Based on the works receiving international design awards on food packaging, such as Pentawards, Dieline Award, Red Dot, and iF, from
2020 to 2025, the trend of food packaging layout design mainly included the following aspects: layout structure from stable grid to dynamic
balance, visual hierarchy emphasizing information denoising, font application emphasizing functionality and culture, and color strategy
combining naturalism and digitization. By deeply analyzing the driving forces behind the aforementioned trends and extracting their design
implications, a design methodology that combined theoretical support and empirical evidence was constructed, ultimately providing clear
and effective practical guidance for designers and brand owners in making innovative decisions.
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Display of some award-winning works
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Figure 2 Lagg Whisky packaging design
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Figure 4 Four works receiving Pentawards award in 2021
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Figure 5 Discovery of microcosm of biodynamic wines
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Figure 6 Doritos x Empirical Nacho cheese spirit packaging

245



246

B3 5i%it PACKAGING & DESIGN

T 1 TG A 2k 7 A S A R 4 L R T BICHRORE 38 7 7 OF
A8 35 H VR AT B BN 1 KUK FRAE o 3 A 5 1Y B H R
95 18 HE R, A 1 v R Y I AR SR G SR T RS
GUF LS G TRE 26 (A E R B O Ak
BTz R AR A 2R AR AT SR AR b o A — s R L
HIR SOk B MR A S AT S I A A ke AT I R A R
R DR B A e - AR R b D) ek 5 AR M O E 0 £
e
132 FREIEAL  7EBCF B PR K i Z AR,
AT R 505 BB 2 B 2 5 SE A T
BB A T IRA AR, %%B‘Jéﬁéi?r‘%ﬁiﬂ‘"ﬁ
RO IR AR U AR iR i R A S
g i) #E B TRV R A 0B — X T I Rg )
B NIEANEDIE 2 30 009 75 1) 80 9E i SC 5O 02 B Al
1 I B T R R 2 5 s ) A [ O 1L A%l ST B g
TS TC . FAREIEAL & 76 51 0% W HE I 29 0, 38
b A AL R B L vh i 07 R R4S S B IR
PR GG A I ALRE o AR DU R I ROR A

o i AL A AT £, 4 2 i T A b R 4k o R 2 R R £
JRY T A A AN DU I TR S AR TR

iF B34 2024 42 %4 i BuddyrichCoffee 125 it 2 1%
O 7) 5 38 SR BR T AR E (1445 Gl £ 20 AN TR, i i
A B RlE 3 SCFR R IPIE AR b hEAE B RO T A
S A 22 Fh T R IR as R AL B n 5 R HE 1Y A )R 5
2 TERLOE 1A — T A s ) i SR RS A
15 an 5 TR S A B A R L SE 45 . O 4% “COFFEE”
T RO R R S ek DR SR LSS 14
— @ 3 o A 5 O D)W A Tk iR A SR E B
WLBE 5K J1 A A 0 2 T AR R £ ST . TR BB LR
S35 T A5 1 R o S 0 R A 3 A 2 G
A B AU, U)K R 2 TT TR IO PEAK Ak S T R
4 A0 AR B
14 BERE:BRENSHFLHFT
141 AREXLORER O RR™ W IERMENR

[l /> i« https : //www.ifdesignasia.com/
A 7 BuddyrichCoffee & %
Figure 7 BuddyrichCoffee packaging design
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Figure 8 Summary of award-winning works on some
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Figure 9 Calénton hot sauce packaging
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