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Research on the visualisation design of children’s food packaging
information based on cognitive psychology

YU Jing ZHAN Qinchuan
(Shaanzi University of Science and Technology, Xi'an, Shaanzi 710021, China)

Abstract: Elaborate on the role of information visualisation in children’s food packaging design, addressing new opportunities and
challenges facing children’s food packaging in the current context. Explore design principles and methods for information visualization in
children’s food packaging based on children’s unique cognitive characteristics, including visual expression for information translation. By
leveraging recent exemplary cases of children’s food packaging, further strengthen the feasibility of the theoretical discussion. Summarize

strategies for information visualization design in children's food packaging to effectively and swiftly convey food -related information to

children, achieving promotional objectives.
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Figure 1 Analysis of the main themes in the literature on

“children’s food packaging’
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Table 1 Cognitive development of children by stage
k% K B SEAERRIE SRR IE
0~2  JEHzgipr B AR E RSB R ORI T LR BRI S R
iy A7 o R X
2~7 TS AERT B U R R R e RS AR AR kAT R 38 A LB B g SO G L, 4~5 Ik B,
SR JFREW I HO AT S AT S 3 68 R UL B4 L ATE RS 5 5 L
7~12  BEARZZNBr EEIF I 0O B A R (T A B X SO R BB WO T IR 8 SR OE G R R SE AR T
ZNERAT 4 B
1.2.2 AL BT U B i AR BT B R e R R A R A TR W 3K I R A A M A A R B R

TE LB B S B BT o, TR B A A T L 2 A
O HRE AR AR IE O SR T R X — AR T LA g R
o 33 B B BE - A B i B R AE L 3K 3B
B JUT 95 4 I ) 2 9 3 1, LR B B A B A AR B Y 1A
Ul 2y | DR R N A S N o B TRA VAN = R N
LB A S ARS8 I B T B e T HEOR FR AR Y
B WER e BB RSB B, LE i
JHE AT B4 00U 222 6 %) e i 0 B9 4 6 2 AT I R AR
TE U £ AL A 4 T BT RS TG IR B I B
JLHE 200 28 30 BRI T 0945 B AR T D, DU
Je BRI o 33 3 1A J2 Uk [ Fy i 1 L2 £ B
AR BOH I EENA LA 2) . B RARS
JLEE DA B AR BT AT LU G A0 R L B 7 4 ik
A2 IR A O B Sl A0 SR, BT BT B A S L3
UNVIEE DN R I i N A U
SR

JUEE A Sy 22 5 117 3 TP 0 R AR 2 CRE TR B0 KR
BN TGN, 2 T e B I AE i % I 1y B S LA I L

i %\@%;

)y
ALl
B2 ATikd iy LT RS QRS TR IE R
Figure 2 Cognitive psychology based visualisation design

system for children’s food packaging information
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Figure 3 Snackzilla children’s snack brands
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Figure 4 Coloreat children’s jam
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Figure 5 Korea maeil smart milk packaging
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Figure 8 Examples of nutrition labelling for children’s

foods
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Interactive smart technology packaging applications
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