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Research on the application of Chinese style illustration in
traditional food packaging design

YAN Mengjie ZHANG Jian

(School of Design Art, Changsha University of Science and Technology, Changsha, Hunan 410114, Chian)

Abstract: As a unique visual expression of China, Chinese style illustration considers both connotation and artistry. This paper analyzes
the artistic expression of Chinese style illustration and its application value in traditional food packaging design. It is found that the
application of Chinese style illustration in traditional food packaging design can create a differentiated brand image, enhance the

communication of brand culture, and establish brand loyalty among consumers. The application strategy of national style illustration in

traditional food packaging design is also proposed.
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Packaging design of black sesame pill
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Figure 1
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Figure 2 Chocolate packaging
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Figure 3 Square jar tea souvenir packaging
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Figure 4 White snake cake packaging design
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Packaging design of sweet dumplings
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Figure 6 The packaging design of Longjing tea crispy
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The packaging design of Lotus cake
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Figure 8 The packaging design of Li Ziqi lotus root

powder
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