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Research on the packaging design of rural tourism food
based on Meishan culture

CHEN Shufang LI Shicheng XIE Qi
(School of Art and Design, Changsha University of Science and Technology, Changsha, Hunan 410114, China)

Abstract: Starting from Meishan culture, on the basis of analyzing the present situation of rural tourist food packaging design in Meishan
area, the paper summarized the primordial, pluralistic and mysterious characteristics of Meishan culture, extracted the primitive and plain
cultural symbol elements, proposed three design methods of prototype symbol translation, form multiple composition and emotion

memory expression method, and applied those methods into the Meishan area tourist food packaging design practice, in order to promote

the inheritance of Meishan culture and development of Meishan area tourism.
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Figure 1 Nuo mask bamboo wine packaging design
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Figure 2 Meishan tea oil gift box packaging design
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Figure 3 Rubik’s cube black tea packaging design
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Figure 4 Detachable packaging design of treasure "Gourd"
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Figure 5 Leicha lamp packaging design
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Figure 6 Bamboo woven nut basket packaging design
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