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Abstract; Under the background of cultural and tourism
integration, the article expounds on the necessity and solution of
integrating local culture into local food packaging design. By
exploring the logical relationship between local culture and
packaging design, analyze successful food packaging design cases
in the field of market consumption and cultural communication. Tt
is pointed out that the main pain points of the integration of local
culture into food packaging design at present are the breaking of
the situation of locality and modernity, the transformation of
local cultural heritage resources, the upgrading from daily to gift,
and the stylization and rejuvenation. The breaking of the pain
points is the only way to realize the virtuous circle of mutual
promotion between product sales and cultural communication in
the integration of culture and tourism.
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Figure 1 The packaging design of Xige Wine
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Figure 2 The packaging design of Sanwei Line in Lugang
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Figure 3 Jingyang Fu Brick Tea
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Figure 4 The packaging design of Weili Fried

Sauce Noodles
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Figure 5 The packaging design of XiHu SiShi beer
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