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Research on multi-sensory design ideas of Children's snack packaging
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Abstract; This article first introduces the content of multi-
sensory design theory, and secondly summarizes the relevant re-
and then analyzes the

search status at home and abroad.

packaging design principles of children’ s snacks based on
children” s cognitive psychology, finally explored the design
methods of children’s snack packaging under the multi-sensory de-
sign theory from the visual sensory communication design, the
tactile sensory communication design, the auditory sensory com-
munication design and olfactory sensory communication design.
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Figure 1 Lactose free biscuit, Abracadabra Chocola, Sim

Sala Raisin and Hocus Cocu
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Figure 4 Siya orange juice and apple juice
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Figure 5 Schokoleim chocolate cream
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Figure 6 Chocolate sauce "mouth" shaped candy
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