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Research on the interaction of food packaging design from
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Abstract: Through the analysis of the interaction of food
packaging design, the paper analyzes the rationality of cross-bor-
der food packaging design by using the cross-border joint named
food packaging design cases in the market, and provides

innovative ideas for design on some problems exposed.
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Figure 1 The white rabbit 60th anniversary

commemorative box
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Figure 2 YongPu and Anchor cooperation products
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Figure 3 Juice series designed by Naoto Fukasawa
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Figure 5 Air cushion made of CHANDO and

Want Want Group
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Figure 7 Branded packaging of Saturnbird Coffee and

South Korean brand FRITZ coffee
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Figure 8 Some “Return Plan” of the peripheral products
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Figure 9 Fragrance series launched by white rabbit

and smell Library
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Figure 10 The Joint products of HEYTEA

and Ovaltine
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