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Innovation of food packaging design under the trend of multi-sensory design
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Abstract; The multi-sensory packaging design is made through

establishing channels outside of the visual senses, which can en-
hance the sensory stimulation for consumers, and promote the e-
motional communication between products and people. It is more
fun and interactive, in line with the humanization design concept.
The multi-sensory packaging design is different from general
packaging design, which make the customers not only from the
visual sense experience, but pay more attention to the value of
the tactile experience, deepen the sensory experience emotional
impact, and improve the product identification from the multi-
sensory experience. It is pointed out that multi-sensory packaging
design should follow the principles of integrity, practicability and
innovation.
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123



124

3% 5183t PACKAGING &. DESIGN

BT ITE A 6% f BT 46 0 2 % 38 7™ i 5 B »IHJETE!@
JIRHEBHENZEELGHRE . LTI ZEE
tﬁl‘l’)\”ﬁf?kd_ﬁ&jﬁﬂ’]uﬂ' <[], ,/Tul_m/ﬁ‘
BB, T LU 2 A5 S0 2 A 1k B R R B L N
7 B 4 b A% 325 7 it A R 5 R
3.2.1  fine it fEE SRRSO b R A B
JULBE N 38 7Y 25 A S a] LA 51 R AT Y fil 56 1R 38 Gino 7 s
Garden B M 6225 (3R 2015 4 Pentawards 4x %) R &F
Huiz FY 7 A58 RO 0 — Bk (B 5D . U B BT i
R TR R o ASEADL SR L 19 S0 WL TR 25, b4 J5 o B 5
S0 R i A% 3t RO Tk B IO T SR A R U B R s 0 B
T8 D) 3k < St o R ) O R o RN R . 2 B

£ 3 R A O TE P B L 2B I L 1 AR 2 T AEL B AR 1 Ak
TR RO Y R

& J 3k ¥ . https://huaban.com/pins/867435140/
B 3 “4&k==Z R (Origine) "% 38 224 H#L
Figure 3

& H 3k ¥ . https://huaban.com/pins/867435140/
A4 2005 FlRm=rAHOE

Figure 4 2005 Evian commemorative packaging

& F K U http: //www. designboom. cn/news/show. php? itemid

Origine commemorative bottle

=5494
B 5 Gino’s Garden ##i i 6, %
Figure 5 Gino's garden olive oil packaging

BE 2258 | 2020 £ 7 B | RS

H 2 1) — 5k i 0 77 R 77 & & (e 4 48 b B b 3 b
R S P AR TR R E AL R
T LR RIS B R AT i i 45 (B 60, AT S M
B BEAN B L HT EEAYL AE I KRR R A S MR, AR R
B T A E AR T R PR IE . 3X R OR SR B S0 B A
$ETC BEREAR LT b 78 3 M RR L KR BB D BT R . 2
T P8 BT bl X 0™ i 5 . B AR TSR A R 84T 1
W) SAG 25 T ORI AT B B A2 5 B — BRI AL
M5 WA B AR .

FAUA BRI T VS 1% 85 PORE Smiroff Caipiroska [
13,25 I B 5 B AT 0L T A 6 L B S0 T B o AR B AT
T %5 B B3R 1 8] 28 £ 100 1 AR B A7 A% Y ik o
O R R AR B ORE 0 U T A 4R X
AR T SRR AR R ARl B ik BE AR B L 3 9% A T DL AZ B
JHURR I fib B8 (AR 8 R B BE S AR 52 BRI S AR (B D)

B AL BT UL A] DL e AT o A 3 2k
F) 1 T 25 4 225 T5 Wb v vt W A5 K i o S B R
3 [E %1l Maija Rozenfelde ¥t # — 2k T /0 o 40 2 L %

nL
[]}L\l T o

AN 2 i R R — S B R T R L B AT T O U5
FHIB I T IR0 R A 7 3 (AL 8D L IR 1 B A A

THAALTT ATE 42 4 45 35 N 558 b 19 1 » ] I 3 T LAk
N Il AEUED it 52 B ) 14 il 0 R 56 0 51 R — 2R 500 AR IR
o X ZECE @A BT TETE AL 35 ™ A5 B R TR

IR A AR R bR T LA 519 2 & 1 HOEHF BT
B G ENG . TR B B A2 5 AL 8 /9 F Y .

& i ¥ : https://huaban.com/pins/333811698/
B6 ABAFIAFEEE

Figure 6 Japanese sushi lunch box pdckagmg

B K hetps: //
=2457

/www. p9.com.tw/News/NewsDetail. aspx? id

B 7 A a R

Figure 7 Lemon beverage packaging
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3.2.2 Wrip@Eit HAERRERIGHhEEEN
W5 8% B R 2R A BT 0 I BT A R S R S 1
2009 AEALL IR IF HIE T L ) T 0T 58 5 52 1Y £
ARG RN EREME R ZWRE T ZHERKE. N
WHAEST IR AN R T B TP & 57 A
KM BEH S . RO R, LA O
B RRIRE 7 R L 55 W R G B B B S i 2 L T
JLERMER. B9 R JLERRE R B a
B — AT AR A RBUR % S8 LW vt e K
R R VSR WU K i R i A I = A ]
PSR . T 2 AT LATE RS FTJT 5% A I 52 T Sk 77
SEWT B A LU A L3 280 B IR 0K L E A
PR S M) A E A AR AR LB E BE A LT
fi ACAE T dh L IR AR AT UK B RS S R R AR X
AR BT B RAE LB S 8 X — B R D B
8 T O B DT R R Y A1 B S| AT B R T ROR R
TE T b S 2 )RR A

3.2.3 MR R 0 HAE DY WA BoR . IRSE R
A SR R R AT LA N B2 — 26 22 22 )
M35 RS R A e R b R E REMe R IC L . AT
DL il A0 7 it A 2 A SR X TR BN R 5 R -
SFEE, BEIRDE R B E A X - R AL L
UNHE 4% 75 HR e — S A E R R AL B LA R
SR A AR A A R AT 2 N BEAT A R . K R R 4 A
HEHALERMOEHRMARZNA, FE— KL Scent
Sational {132 Tl 507 A7 T2 W LALE T
L PN G0 A 0 Y A R R S Bk R
TR 40 2 BT 2 3 P HORD e N AR B R B O
WRIE RS TE SN AR R AR B R P o BN AE AN TR R Y 2
F AR I A T B R G 3R A £ 2 T LA R T
T 9% B9 TE T T 5 R I S RE K £ A B 10 IR EL AR Al 2
S5 9 1R D AR R EE

3.2.4  WRIDEEBCIT B Ah BRI X i R E B I R
AR R BN 5 M. BT 6 AR ™ e T RE
— R b BRSO TR G B R A3 2 R

KRE:SRBRITEETHRRGREITEN

Fok VR chttp: //www.cqycg.com/user.php

B9 ILEgmal
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Figure 10 Juice packaging in Japan

K B BN A A0 5 W SR A,
4.3 EREIZEM

22 IR A, 2 3 3 A Bl N RS [ 1 JER B 2 Ok G o
SN 5 O R RS BUN - BUN (RS2 R DR
TNEAEHERRE S LT P T R SR AR R R KSR AP
BT 2R R B, 40 SC AR B 1 AN B L R SO A AT AR
T s E AR IS B . RO SRR AT
BB 2 10 R 2 BRI A R S R
GE A A RHIE i) SRR XL TG b By BT Tk A 5 A
FAP N2 A f BE 25 8 1 i iR B OF 51 5 7 A 5|
TR AT 2 A T A R 3T A KRN 2 S
Z A BB R AT 5| O 3R AT R
14 REWRE

FKHEE N ES X 5 g b 1y AIDMA 30 845 7
HHHEEW LR BT OSBRSS S
I AR R Attention (7 ) L Interest(2%#) | Desire (14 2%
W) Memory(it12) 5 Action(73)) 7, R #E AIDMA
BN AR SR S ORI T A B —
REGIEHERENEE, EWRWHEIMETREL. 2
TR B R A B R R LR S T T Y
SHR 7l TR A T R RS L TR L B A R T T 4
T S WA S TR R AR AR WL T 5 3R
v A A AL
5 IR AU Ak N
5.1 EEffl

B ER BT iE 2 R E M I R,
FRERMREEREWEHES) TEE - MEE R
BB & AR B ™ #R A o — T Z R R R S
P38 FH 2 BUE S AT BT B SR R B S R v S R
HEHEWEREIFUWRAME. S5 2MEIERR 1E
7 32 T BRI SR LI ROV SR 5 AR N Y R R I
FORT HEEMEMR T RO E R I U 7 0N AR
FEGE—
5.2 LA

S R B A R T Y N o A e
TP L OR AP R T O g A A 08 BE 1 DL &
f Fig 55 . BT iRz o I8 ok B N 2 8 1R T R )

BE 2258 | 2020 £ 7 B | RS

2% 25 7 52 AP 05 F B 2% 00 A 26 B 1T R AL £ 5% 1R i
P 0 il FH R 0 5 0 2R (AR 00, [ I R 2 f R B RE S A
BB R B, 2 RE 2 B AR R
SR R SE Rl _E AT B Ak 35 3T L 3 BE D AT 3B R 98 o TR T
AT,
5.3 fIFETiE

SRR A2 B 2 R L IR 9 B
TR Z B AR R B R W05, S
Bt X ER 2R MR B AR S M R B
R B4R £y i HE AT BB, U HR A B R AL L A
7 18T QAT B SR T R T B R AR, AT
Bk A SRS, R R R ENmR S ™
Y B0 85 0 A5 AL BT R B, A RE S T BB 2 8 e 5, oF
7 484 5 HL MR R 5 5 M A A T 2 R T R
6 &5ifk

FE AR B T 5 1 9% 75 R #0 A R 4R 8 i 4 R AR
SR T F BT A 2 At 2 S i
BEA L LLER i Mok . ZERCE M AR BT ik
LT XA A R AR A 8 3 2 B AP {2
S, P R R R 52 B A RSCHR R T Y BRI L A 2 0 T
WY S 5 2 Bl DT IR Ak B =
RECR ., ZERE R AR RITES S W R R P R L
TH 2 3 VR g vt DUSE A L 52 1P O Sl S I 600 397
BT E A R T P S T R

5% ik

[1] SRR ms i o S LML Mg il 5t
Hi R AL . 2007 10-20.

[2] dlde. &AMy r=IMI db5T. HLAR Tl H R 4. 2006
71-94.

[3] AW, AT, 2B H %4 & & P fY R
AT Tolkiit. 2017¢1) . 117-120.

[4] FEM. T o0, 6 5 i wrse )], e TR,
2011, 32(10); 8-10.

[5] MrZete, Z&mi. AR RIT R 2R EREZHEITLI].
B, 2011(2); 96-97.

[6] dxaesfl. e+ ik fb 4 iy L3 i f e it [ Wim e
#2019, 34(4); 109-112.

L7 R0 05 A% G215 DS B A0 e i 1 R Ak B LT ). Wl g w2
2018, 33(5): 54-57.

(8] 2, T, M. J&E BB AR By )]
fU2E T/, 2008(3): 128-130.

[9] dEmest. PPN & i AL BB R vk i A0 (i B IR LT 0. e 5
BB, 2019, 35(11); 122-125, 175.

[10] M. 2 MBS TS L AMEEZBmRITE
kLT B s S HL. 2019, 35¢11); 117-121.

[11] 5k4 5. R A dr Jr . (R IC K M 31 B TE SRR th iz
FHLT]. B4 (B38) » 2013(2) ¢ 25.

B bR R ENRK A



