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Abstract; In view of the present design status of the food packaging
market, which is very similar and lack of innovation bright spots.,
discusses the relationship between the color application, pattern crea-
tion, modeling structure and material composition, and expounds the
skills and functions of the application of interesting forms in the de-
sign of food packaging. A case study of food packaging is presented to
illustrate the point of view and put forward new ideas for future de-
velopment and innovation of food packaging.
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Figure 1 Traditional egg packaging
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Figure 2 Egg packaging designed by Poland designer
Maja szcypek
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Packaging design of old newspaper eggs

Figure 3
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Packaging design of fish and rice bags every year

Figure 5
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Figure 6 Rotatable coffee cup packaging design
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Figure 7 Trident Packaging design of chewing gum
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Figure 8 Coca-Cola packaging design
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Package design of Wuliangzong

Figure 9
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Figure 10 Design of Gloji natural beverage packaging
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