5 34 B4 10 1]
2018410 H

00D & MACHINERY

Vol.34,No.10
Oct. 2018

DOI:10.13652/j.issn.1003 —5788.2018.10.023

TR 3 o B R 4 S B 9
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Abstract;: Nowadays, the beverage packaging design is becoming
more and more fashionable from the styling style and color material.
The dimension of fashion, such as instantaneous, spatial and regular
are also fully embodied in the design of beverage packaging. The
fashionable beverage packaging design can produce a kind of visual
aesthetic experience and popular psychological effect to consumers,
and it has the preemptive marketing effect. In the future design of
beverage packaging, should pay attention to the investigation and
prediction of popular trends, analysis the consumers psychology and
rational use the innovative materials. It is necessary to start from the
concept of fashion, with the integration of fashion elements, fashion
creative design and fashion atmosphere to strengthen consumers’

desire for purchase and demand for fashion aesthetic, so as to enhan-
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cing the added value and sales volume of beverage products.
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Figure 1 Nongfu Spring water bottle
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Figure 2 Mengniu milk packaging
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Figure 3

Spain grape Wine packaging
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Figure 4 Evian water colorful bottle
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Figure 10 Design of Gloji natural beverage packaging
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