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Originalitytrend of global food packaging design from “PENTAWARDS”
prizewinning works
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Abstract: To select the prizewinning works in food and beverage kind

F W g

in Pentawards International Packaging Design Contest from 2010 to
2016, comprehensively analyzes the pictures, characters, colors,
packaging materials and technology of packaging works, and explores
the characteristics and development trend of global food packaging o-
riginality design in recent years. The results show are as the follow-
ing: in pictures, the food packaging originality prefers flatting and
abstraction, and return of hand-drawn illustration; in colors, it pre-
fers the application of gradients, monochrome and dedicated color; in
characters, the characters modularization, handwriting and a sans-
serif font will become design trend; in materials, adequate packaging
is promoted, and the wide spread application of natural materials,
new materials and new technology provide infinite possibilities for

upgrade and update of food packaging.
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Figure 1 Soup packaging

B2 Rtax
Figure 2 Juice packaging

B3 RoEFELLE

Figure 3 Mixed vegetable packaging

B 4 Man Cave Craft Meats & ¥ % it

Figure 4 Man Cave Craft Meats packaging
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Figure 5 Vegetable protein and cereal drinks packaging
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Figure 6 Cacao Barry Chocolate bonbons packaging
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Figure 7 Jelly drops packaging
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B8 #lkTHREE
Figure 8 Diet coke packaging

2014
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B9 Kalozsak
Figure 9 Kallo five cereals packaging

B10 RELEH®BTRKEE
Figure 10 Nongfu Spring high-end mineral water packaging
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Figure 11 Rice packaging
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Figure 12 “Jinli” sake packaging
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H13 ®FFMEr
Figure 13 Mengniu milk packaging
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Figure 14 Wine packaging
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Figure 15 Nescafe coffee packaging

B 16 RaKax
Figure 16 Evian water packaging

K 17 Absolut Unique 2012
Figure 17 Absolut Unique 2012 packaging
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Figure 18 Domino’s pizza packaging
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Figure 19 Cigarette packaging
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B2 Rax Figure 22 The Deli Garage chocolate sauce packaging

Figure 20 Tea packaging
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Figure 21 Fish and meat packaging
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Figure 25 Honey packaging
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Figure 26 Candy packaging
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Figure 27 Candy packaging
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Figure 28 Ramlosa mineral water packaging
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Figure 29 Paper boy wine packaging
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Figure 30  “Qian Zhi Li Zan” organic rice packaging
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Figure 31 Heineken STR bottle packaging
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Figure 32 Abosolut Vodka packaging
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